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In a supermarket, you can see various products in different kinds of packages and in different colors. But
manufacturers use specific colors and avoid other colors.

Everybody know that colors are connected with certain feelings. Some people paint the walls of their rooms yellow

and others pink. The same is true in stores. Producers want us to feel something when we look at their products.

Green, { M| example, tries to show a product is good for us or for our environment. It also signalizes™ that the
product is (@) , has (®) fat and maybe (@) calories. Red, {® | the other hand is an aggressive color that is often used
for packaging food. (makes, red, hungry, feel, us]). Purple is a very rare color and indicates that it is something special.
Producers use purple to show that something is of good quality. Blue is not very often found in food packaging because
there are not [(®)] foods that have a blue color.

Consumers are aware that certain foods or beverages must have certain colors. When Pepsi Em out a crystal clear

cola in 1992, _ it thought that consumers would buy it because clear meant pure and healthy. After a few months Pepsi

found out that a cola had to be dark-colored. Crystal Pepsi failed and the company pulled it out of the market.

Advertising professionals often need to look at a product through the consumer’s eyes when choosing a color. The

right packaging colors can truly improve the sales of a product but a [(D] color could lead to failure.
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(1) @ He was so young that he couldn’t go to school.

@ Hewas ( 7 )young ( A ) go toschool.

(2) @ T1don’t know what I should do next.

@ Tdon’tknow (7 ) ( A ) donext.
(3) (O Time is the most precious thing.

@ ( 7 )is( A ) precious than time.
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(1) glove 7 home 1 hot 7 long I won

(2) breath 7 tea A break 7 sweat I speak
(3) hour 7 flour 4 four 7 court I pour
(4) eight 7  height 1 weight %7 either I foreign
(5) finished 7 worked 4 studied 7 played I needed
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(1) alarge building which was built in the past by kings or queens, or other important people
(2) abuilding which contains books that can be looked at or borrowed
(3) an area of public land in a town or a city where people go to walk, play and relax
(4) alarge sports ground which is surrounded by rows of seats

(5) a country in central Europe, which was spilt into two countries and reunioned in 1990

7 stadium A castle 7 Germany I Korea 7%+ Slovakia

71 library ¥ theater 7 mansion 7 school I park
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(1) eyelash  (2) elbow  (3) toe (4) rib  (5) lung
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A: Good afternoon. How can I ( ) you? B: A table for two, please.

A: Would you like ( ) to drink? B: I’d like a glass of white wine, please.
A:Canl ( ) youa favor?  B:Whatisit?  A: Would you look after my dog?
A: 1didn’t like carrots when I was young.  B: Neither ( ) L

A: What do you do to stay fit? ~ B:1don’t eat ( ) after eight p.m.

The important thing is not to win the game, ( ) to take part in it.

You had better quit smoking ( ) the doctor advised you.

I use e-mail to keep ( ) touch with friends who live far away.

No matter where he goes, he will think ( ) his family.

My sister decided to marry him because he could cook very ( ).

as / but / though / in / or / something / out / of / did /

do / ask / help / well / anything / every / good






